
 

 

Adisseo marks 20 years with Sinochem and launches 
global anniversary campaign at CIIE in Shanghai  
  

Antony, November 2, 2026  

Adisseo is celebrating 20 years since joining Sinochem in 2006 by launching a global 
campaign at the China International Import Expo (CIIE) in Shanghai. Under the theme 
“One Vision, Two Cultures, Twenty Years of Success,” the campaign celebrates the 
shared vision, complementary cultures and expertise behind its transformation into a 
stronger, more international animal health and nutrition company.  

Since 2006, Adisseo has grown from a regional player into a global leader in animal 
nutrition, approximately tripling its workforce and quadrupling its revenue. Backed by 
long-term shareholder commitment and cumulative investment of 3 billion euros, it has 
expanded production capacity and its international footprint, strengthened research 
and innovation, and broadened its portfolio, including specialty businesses. Adisseo is 
also the first international company listed on the Shanghai Stock 
Exchange. Collaboration between teams in Europe, China and across Adisseo’s 
global network has been central to this journey. The anniversary also celebrates the 
people behind this transformation.  

“Twenty years ago, Adisseo began a new chapter guided by a shared long-term vision. 
By combining our French roots and scientific heritage with Chinese industrial 
momentum, we have built a more international, innovative and resilient company. This 
anniversary honours our teams worldwide, the commitment of our shareholders, the 
trust of our customers and partners. Our journey shows how bridges between East 
and West create lasting value. Together, we will build on this foundation, turning 
science and industrial expertise into lasting value for animal health and nutrition.”  

Li Bo, CEO, Adisseo  

Launched at CIIE, the campaign retraces Adisseo’s journey from 2006 to 2026 through 
industrial development, innovation, international expansion and the contribution of its 
teams. An anniversary film captures these milestones and looks ahead to the next 
chapter. The campaign will continue across all Adisseo sites and regions throughout 
the fourth quarter of 2026.  



 
“What makes this journey unique is how two cultures have learned from each other. 
Adisseo has brought global market expertise, international reach and industrial know-
how to this partnership. In China and Europe, our teams have shared expertise, 
challenged one another and built together. This daily collaboration has made Adisseo 
stronger and will carry us into the next twenty years.”  

Frédéric Jacquin, Deputy President and Chief Operating Officer, Adisseo 

In Q3 2026, Adisseo reported revenue of CNY 5.57 billion, up 26% year on year, and 
EBITDA of CNY 1.42 billion, up 76%. Net profit attributable to shareholders rose 204% 
to CNY 762 million. Performance was driven by strong methionine sales and 
operational execution, alongside improved specialty margins.  

Twenty years behind us. The future ahead.  

 

About Adisseo 

Adisseo is one of the world leaders in feed additives. 

The Group relies on its 5 research and technology centers, and its production sites 
based in Europe, the United States, China and Thailand, to design, produce and 
market nutritional solutions for sustainable animal feed. 

It employs more than 3,280 people and, through its global distribution network, serves 
more than 4,200 customers in around one hundred countries. In 2025, Adisseo 
generated revenue of more than €2.14 billion. 

Adisseo is one of the main subsidiaries of China National BlueStar, a major player in 
the Chinese chemical industry. 

Adisseo has been listed on the Shanghai Stock Exchange since 2015. 

Corporate website: www.adisseo.com 
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