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Important Notice

The Company’s Board of Directors, Board of Supervisors, directors, supervisors, and
senior management guarantee that, the content of the annual report is authentic, accurate
and complete, and contains no false statement, misleading presentation or material
omissions, and they assume individual and several & joint legal liabilities for the annual
report.

All of the Company’s directors have attended the meeting of the Board of Directors.
KPMG Huazhen LLP issued an unqualified audit opinion.

Jean-Marc Dublanc, the Company’s principal, Jean-Marc Dublanc, the person in charge
of the accounting function, and Yun Cai, the person in charge of the accounting
department (the personnel in charge of accounting) state that, they ensure the
authenticity, accuracy and completeness of the financial statements in the annual report.

The Board of Directors has reviewed the profit distribution plan and the plan to use the
statutory reserve to perform a capital increase in the reporting period.

As audited by KPMG Huazhen LLP, the net profit attributable to the shareholders of the
Company at the consolidated level for the year ended December 31, 2020 amounted to RMB
1,351,600,222 and the accumulated profits available for distribution at parent company level as
at December 31, 2020 amounted to RMB 687,241,965.

Therefore, in order to share the Company’s operation achievements with all shareholders, as
well as enabling the Company for further development in consideration of the Company’s actual
operation situations, the Company proposes that: based on the Company’s total share capital on
registration date, the Company will distribute to all shareholders, cash dividend of RMB
1.76yuan per 10 shares (inclusive of tax). The total amount of the cash dividends to be
distributed is RMB 472,014,624 yuan.

If the total share capital of the Company changes before the date of registration, it is proposed
to maintain the same distribution ratio per share and adjust the total amount of distribution
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accordingly. An announcement shall be released accordingly.

The above proposal is still subject to the approval of 2020 Annual General Shareholders’
Meeting.

Statement on the risks of forward-looking information

\ Applicable [ Not applicable

The forward-looking information such as future plans and development strategy, etc. described
in the report do not constitute, in any manner whatsoever the Company’s substantial

commitment to investors. Investors should pay special attention to assessing investment risks.

Has the capital held by the controlling shareholder and its related parties been used for
purposes other than for transaction purposes?

No.

Has the guarantee been granted externally in violation of regulated decision-making
procedures?

No.

Has more than half of the directors not guaranteed the authenticity, accuracy and
completeness of the annual report disclosed by the company?

No.

Risk factors

\ Applicable [ Not applicable

During the reporting period, no material risks have been identified that will have a substantial
impact on the operations of the Company. The Company has disclosed the relevant kinds of
business and production risks as well as their corresponding solutions. For more information,
please refer to Section 4, Discussion and Analysis of the Operation, part IT1.4 “Possible risks in
the future”.

Other information

\ Applicable [ Not applicable

Chinese version of this report
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This is an English translation of the Annual Report of Bluestar Adisseo Company. If there is

any conflict between the Chinese version and its English translation, the Chinese version will
prevail.
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Section 1

. Interpretations

2020 Annual Report

Interpretations

Unless otherwise specified, the following terms in the report shall have the meanings shown below:

Interpretations of the terms in common use

a. General terms

Company, the Company Indicate Bluestar Adisseo Company
BNCM Indicates | Bluestar New Chemical Material Co., Ltd
Nutriad Indicates The _Nutriad leding B.V. company and its subsidiaries
acquired by Adisseo in February 2018
A US-based technology firm that has developed a
Calysta Indicates | proprietary Single Cell Protein and its innovative
associated manufacturing process
Calysseo Indicates Adisseo has formgd a joint?venture company called
Calysseo together with Calysta in March 2020
. The Franklin Group BV and its subsidiaries acquired by
FRAmelco Indicates Adisseo in December 2020
Nanjing Plant Indicate Bluestar Adisseo Nanjing Co., Ltd.
Grqup, the Group, or Indicate Bluestar Adisseo Company and its subsidiaries
Adisseo
ChemChina Indicates | China National Chemical Corporation
China Bluestar Indicates | China National Bluestar (Group) Co., Ltd.
BANG Indicates | Bluestar Adisseo Nutrition Group Ltd
Board of Directors Indicates | The Board of Directors of Bluestar Adisseo Company
Board of Supervisors Indicates | The Board of Supervisors of Bluestar Adisseo Company
Shareholders’ General . The Shareholders’ General Meeting of Bluestar Adisseo
. Indicates
Meeting Company
'(AZIE)IE,S;) Fassociation Indicate The Articles of Association of Bluestar Adisseo Company
CSRC Indicates | China Securities Regulatory Commission
SSE Indicates | Shanghai Stock Exchange
SASAC Indicates State Assets Supervision and Administration Commission
of China
Yuan, 10 thousand Indicate RMB Yuan, RMB ten thousand Yuan, RMB one hundred
Yuan, 100 million Yuan million Yuan
Reporting period Indicates | 1% Jan 2020 ~ 31 Dec 2020
In 2015, the company purchased 85% of the common stock
Transaction and Indi of Adisseo through major asset restructuring with related
restructuring ndicates party by issuing shares and cash payment and disposed of
all the original businesses of the listed company.
Company Law Indicates | Company Law of the People’s Republic of China
Securities Law Indicates | Securities Law of the People’s Republic of China
Listing Rules Indicates | Listing Rules of the Shanghai Stock Exchange
b. Technical
terms
Feed additives are food supplements for farm animals that
Feed additives for _ cannot get enough nutrients fr_o_m regular feeds an_d have to
Indicates | be added to the feed for nutritional purpose; which could

animal nutrition

promote the growth, development and wellbeing of
animals.
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Interpretations of the terms in common use

One of the naturally occurring, sulfur-containing essential
amino acid, which cannot be synthetized by animals and
Indicate need to be added to the feed. Methionine product refers to
those contain methionine itself or chemicals that can be
bio-transformed to methionine in animals.

A methionine hydroxyl analogue, which can be naturally
Indicates | transformed to methionine in animals and is in a liquid state
at ambient temperature.

Powder methionine Indicates | Methionine in a powdery state at ambient temperature.

A colorless crystalline salt, which is a by-product during
Ammonium sulfate Indicates | the liquid methionine production process, and mainly be
used as a fertilizer.

A white crystalline compound, which is a by-product
during the powder methionine production process, and
used especially in detergents as well as the production of
paper, glass, fuel and pharmaceutical products.

A protein molecule function as a biological catalyst and
effectively promote certain biological reactions in animals,
and also can be used to accelerate the reaction processes in
chemical industrial production. Enzymes can be added to
feed to ameliorate the feed utilization and nutrition, health
and immune status of animals.

Refers to animals whose stomach usually divided into four
compartments, namely rumen, reticulum, omasum, and
Ruminants Indicate abomasum, and chew a cud consisting of regurgitated,
particularly digested food. Ruminants include cattle, sheep,
goats, deer, giraffes, camels, etc.

The first stomach of a ruminant, which receives food or cud
Rumen Indicates | from the esophagus, particularly digests it with the aid of
bacteria and passes it to the reticulum.

The following products: methionine, methionine hydroxyl
analogue, vitamins, ammonium sulfate and sodium sulfate.
The following products: enzymes preparation, rumen-
Specialty products Indicate protected methionine, organic selenium additives,
probiotics additives and other specialties.

The following products: carbon disulfide, sulfuric acid and

Methionine /
Methionine product

Liquid methionine
(“HMTBA”)

Sodium sulfate Indicates

Enzyme Indicates

Performance products* Indicate

Other products Indicates . .
services of processing powder.
3-(Methylthio) propionaldehyde. This substance is the first
. intermediate in the synthesis of methionine. It is generated
MMP Indicates

by the chemical reaction between methane thiol and
propylene.

FeedKind protein is a natural, traceable and safe non-
animal source of high protein produced using the world’s
FeedKind Indicates | only commercially validated gas fermentation process. It is
a sustainable alternative to high protein feed ingredients
such as fishmeal.

KT Indicates | Kilo ton

*Note: The definition here is only for internal financial reporting purpose as we consolidate the
result of main products together with its by-products, which is different from the definition used in
animal nutrition industry (i.e. technically, ammonium sulfate should not belong to Performance

products if considering from the point of view of animal nutrition industry).
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Section 2

I.  Company profile

Company Profile and Financial highlights

The Company’s Chinese name

i 2 2 IR AR A R 2

The Company’s Chinese abbreviation 275
The Company’s English name Bluestar Adisseo Company
The Company’s English abbreviation Adisseo

The Company’s legal representative

Jean-Marc Dublanc

I1. Contact Person and Contact Methods

Secretary to the Board of Directors

Name Mrs. Liang Qinan

Contact address 9 West Beitucheng Road, Chaoyang District, Beijing
Tel 010-61958799

Fax 010-61958805

E-mail investor-service@bluestar-adisseo.com

1. Brief Information

The Company’s registered address

Room 6518, Garden Hotel, 30 East Garden Road, Haidian
District, Beijing

Zip code of the Company’s registered address

100083

The Company’s office address

9 West Beitucheng Road, Chaoyang District, Beijing

Zip code of the Company’s office address

100029

The Company’s website

www.bluestar-adisseo.com

E-mail

Investor-service@bluestar-adisseo.com

V.

Information Disclosure and Preparation Site

The name of newspapers selected by the
Company for information disclosure

Shanghai Securities News, China Securities Journal

The website specified by CSRC for publishing
the annual report

WWwWw.Ssse.com.cn

Preparation site of the Company’s annual
report

Board Secretary Office

V.  Brief Information on the Company’s Shares

Type of Stock exchange on which

Share abbreviation

security the securities are listed Share abbreviation | Share code before modification
gﬁg;g: Y Shanghai Stock Exchange | Adisseo 600299 BNCM

71205
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Other Related Information

Name

KPMG Huazhen LLP

Accounting firm (domestic)

Office address

8" Floor, KPMG Tower, Oriental Plaza, 1 East
Chang An Avenue, Dongcheng District, Beijing

employed by the Company

Name of signing Certified
Public Accountant

Zhang Huan, Lin Ying

VII.

Main financial data

Main financial data for the latest three reporting periods

Unit: Yuan Currency: RMB
Changes in
comparison
Main accounting data 2020 2019 with the same 2018
period of last
year (%)
Operating revenue 11,910,430,976 | 11,135,489,839 6.96% 11,417,981,750
Net profit attributable to the 0
shareholders of the Company 1,351,600,222 992,382,202 36.20% 926,130,660
Net profit attributable to the
shareholders of the Company 1,371,584,700 | 897,026,304 52.90% 907,325,102
after deduction of non-recurring
profit or losses
Net cash flow arising from
- L 2,708,415,580 | 2,550,601,183 6.19% 1,441,696,047
operating activities
Changes in
The end of comparison
The end of 2020 2019 | with the end of The end of 2018
last year (%)
Net assets attributable to the 13,952,045,387 | 13,797,572,348 1.13%| 13,602,423751
shareholders of the Company
Total assets 20,617,633,075 | 21,127,258,090 -2.41% | 21,453,362,349
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Main financial ratios

Change of the

present period
Main financial ratios 2020 2019 over the same 2018

period of last year
(%)

Basic earnings per share 0.50 0.37 36.20% 0.35
(Yuan/ share)
Diluted earnings per share 050 037 36.20% 0.35
(Yuan/ share)
Basic earnings per share
after deduction of non- 0.51 0.33 52.90% 0.34
recurring profit or loss
(Yuan/ share)
Weighted average return
on net asset (%) 9.97 7.24 +2.73ppt 6.90
Weighted average return
on net assets after
deduction of non-recurring 1011 6.57 +3.54ppt 6.76
profit or loss (%)

Explanations of main financial data and financial ratios:

\ Applicable [ Not applicable

FY2020 net profit contributed to shareholders increased by +36.20% yoy to CNY1.35
billion, and also benefited from the completion of 15% buy-back despite negative
foreign exchange impact due to depreciation of US Dollar and emerging countries'
currencies. At the same time, net profit attributed to stockholders after deducting of
non-recurring profit/loss also realized an increase of +52.90% compared with last year.

VIII.  Differences of Accounting Data under Domestic and Overseas Accounting
Standards

1. Differences of net profit and net assets attributable to listed company’s shareholders in
the financial reports which are disclosed according to international accounting standards
and Chinese accounting standards simultaneously

O Applicable  Not applicable

2. Differences of net profit and net assets belonging to listed company’s shareholders in the
financial reports which are disclosed according to foreign accounting standards and
Chinese accounting standards simultaneously

O Applicable  Not applicable

3. Explanation for the difference between the Chinese and overseas accounting policy

9/205



2020 Annual Report

O Applicable V Not applicable

IX.

Main financial data on a quarterly basis for the reporting period

Unit: Yuan Currency: RMB

Q1 2020 Q2 2020 Q3 2020 Q4 2020
Operating revenue 2.852,332,039 |  3,033443729| 2995363784 |  3,029.291424
Net profit attributable to the 294,751,633 424,558 562 378,674,080 253,615,947
shareholders of the Company
Net profit attributable to the
shareholders of the Company 293,434,215 415,820,643 403,526,786 258,803,056
after deduction of non-
recurring profits and losses
Q'Ci}\fiffg‘sﬂo"" from aperating 678,830,693 896,682,548 713,487,284 419,415,055

The increase of revenue in fourth quarter is main attributed to the strong volume growth in liquid
methionine (+14%), best-ever revenue reached in Vitamin as well as continued stable growth in
specialites. The net profit attributable to shareholders of the Company in the fourth quarter is mainly
impacted by higher material cost and lower selling price and by some non-recurring profit and loss
items (such as disposal loss of fixed assets of existing fixture for the construction of BANC2).

Explanation of the data difference between the above quarterly financial data with the data published

in previous quarterly reports:

O Applicable  Not applicable

X.  Non-recurring Profit or Loss Items

\ Applicable [ Not applicable

Unit: Yuan Currency: RMB

NON-recurring orofit or loss items Amount in Description Amountin | Amountin
9P 2020 (if applicable) 2019 2018
. . Scrapping of
Net profit or loss on disposal of (52,065,052) equipments & | (91,332,132) |  (8,577,642)
non-current assets fixtures
Government grants recognized in Mainlv arants
profit or loss, other than grants related t)c/) %ssets
which are closely related to the ;
Company’s business and are either for land use right
~ompany | 26,690,730 and industrial | 17,449,442 29,311,032
in fixed amounts or determined structure
under quantitative methods in adiustment in
accordance with the national NaJn'in lant
standard Iing p
Other non-operating income or (1,089,165) 228,397,187 9,782,461
expenses other than the above
Impacts attributable to minority
interests (after tax) (237,743) (16,827,511) (3,318,628)
Impact of income tax 6,716,752 (42,331,088) (8,391,665)
Total (19,984,478) 95,355,898 18,805,558
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XI.  Items measured using fair value
Currency: RMB Unit: Yuan
Item Name Beginning Balance Closing Balance Change In current
period

Derivative financial 7,784,238 30,884,250 32,100,012
instruments assets
Derivative financial
instruments liabilities (2,063,292) (2,118,600) (55,308)
Investments in other equity 11,479,649 235,265,762 223,786,113
instruments
Other non-current financial assets 32,676,606 64,553,100 31,876,494
Total 49,877,201 337,584,512 287,707,311

XIl.  Others

O Applicable  Not applicable
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Section 3  Basic overview of the Company

. Main businesses, Operating Methods and Industry explanation of the
company during the reporting period

By 2050, the world’s population is expected to rise to more than nine billion. Providing food and
nutrition security is becoming more complex with respect to the long-term environmental
sustainability. The combination of natural resources scarcity, climate change and population growth
aggravates this complexity.

The feed-food chain faces a dual challenge: Producing larger quantities of high quality and
affordable meat, milk, and eggs in response to an increasing global demand, while doing so through
production systems that are environmentally sound, socially responsible and economically viable.
Today it is acknowledged that animal nutrition plays an important role to improve end-product
quality and safety, increase livestock production efficiency, reduce/minimize its environmental
impact, and keep animals healthy and feeling well.

Adisseo’s mission is to feed the planet in a high-quality, affordable, safe and sustainable way.

The Group is developing in the feed additives market for animal nutrition where it delivers a total
solution approach through partnerships, products and services sales, research and innovation.

The main performance-driven factors for Adisseo are the following:

*  Worldwide meat consumption. The animal feed additives market is driven by the
worldwide consumption of meat on which the poultry industry is the main one. This market
grows sustainably each year due to the growth of the world population, the increase of meat
consumption worldwide, the diet change of developed countries from red meat to white
meat recently for healthiness purpose, cultural/religious changes and to the industrialization
of the feed industry;

* Currency exchange rates. Adisseo sells its products in different countries, mainly in US
dollar, partly in Euro and partly in RMB. Regarding cost, its plants are mainly in Europe
and China, it purchases a significant portion of its raw material in Euro, US dollar and RMB;

* Brentoil. Adisseo uses raw materials that are partly derivatives of Brent oil.

Adisseo contributes effectively in developing and providing innovative products and services to the
feed and food industry contributing to the sustainable growth of the planet already for more than 80
years. Especially, Adisseo currently provides feed additives for animal nutrition including essential
nutrients and specialty feed ingredients for digestibility improvement, preserving precious resources
and qualitatively formulated feed, stabilization of gut flora, helping specifically animal health by
strengthening the animals’ intestinal tract and therefore increase their resistance to harmful micro-
organisms. As such, we contribute to the prudent use of antibiotics, reducing the risk of
Antimicrobial resistance (AMR). Meanwhile, Adisseo’s feed ingredients contribute to support
sustainable production and environmental protection by the reduction of effluent (e.g. nitrogen,
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phosphorus and methane), the increase of raw material usage efficiency and the balance of animal
productivity and welfare.

Adisseo adheres a strategy to bring solutions to premixers, feed mills, farms, integrations and
animals in every food producing category: poultry, swine, ruminants and aqua. A global team serves
about 3,900 customers in over 110 countries globally to partner in solving issues related to
production efficiency, improve livestock performance, optimize animal nutrition and raw material
usage, keep animals healthy and feeling well while reducing/minimizing its environmental impact.

Adisseo is present worldwide and operates on all continents with sales force organized in seven
business areas: Europe/CIS, Middle East/Africa, Indian sub-continent, North America, South &
Central America, Asia Pacific and China. A team of acknowledgeable sales and technical support
brings expertise to offer professional consultation on additive application technologies and feed
formulation and finished products analysis, strengthening its position as the go-to supplier through
its distribution platforms for and its long-term and productive relationships with its customers.

Adisseo developed a Key Account Management sales strategy and invests in continuous sales
training to improve customer relation, retention and sales performance. A digital marketing strategy
with invests in digital tools such as CRM system, e-customer platform, webinar and video platform,
social media and content marketing support the image of Adisseo as an expert and reference in
animal nutrition and specialty feed additives.

The Company is actively implementing its “two-business-pillar” strategy in recent years, i.e.
continuous consolidating its leadership in methionine industry, while at the same time accelerating
its development in Specialty business.

To do so, Adisseo brings a full range of products and services to the market that supports customers
in every step of the feed and animal production: “Performance products” (like methionine, vitamins,
ammonium and sodium sulfate), “Feed Digestibility” products (enzymes, lysolecithins), “Ruminant”
(protected methionine, Rumensmat), “Aqua and new alternative protein” (aqua feed additive and
FeedKind@, the new a safe, healthy, traceable and nutritional protein), “Animal Resilience”
(products to support animal performance like gut health products) and “Services and other products”
to support customers in raw material evaluation, feed formulation, feed production, storage and
animal well-being and performance.

Adisseo is a global leader and organizes the portfolio in its 5 main product lines:
e Performance products:

o Adisseo is the world leader in liquid methionine and the world’s second largest
producer in the global methionine market. Adisseo is one of the few global
methionine producers capable of producing methionine in both liquid and powder
forms. Adisseo is also one actor with a complete offer of methionine products;

o Adisseo is the world-leading producer of rumen-protected methionine;

Adisseo is uniquely positioned in the vitamin business in the feed industry, who
endeavors to provide a full range of vitamin offerings with high quality and
complete traceability.
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e Feed Digestibility: Adisseo is a world-leading and the most recognized supplier of Non-
Starch Polysaccharide enzymes;

e Ruminant: Represented by our star product Protected Methionine with undisputable market
positioning

e Aqua and new alternative protein: A new highly promising segment for Adisseo and we
aim to be a growing player in aqua with enlarged product portfolio.

¢ Animal Resilience: Adisseo is one of the world leading companies in animal performance
products like gut health. The recent acquisition of FRAmelco will further reinforce
Adisseo’s position in the promising and fast-growing animal resilience market segment.

e Services & other products: Adisseo brings a comprehensive range of products and services
to support customers in every step of the production process of feed and animals.

The 10 R&D centers with around 200 people dedicated to research and innovation, represent true
engines of its development to support the “two-business-pillar” strategy.

Adisseo relies on its production sites based in Europe, USA and China to design, produce and market
nutritional solutions. The manufacturing platforms enable Adisseo to manage the majority of its
production internally, some vitamins are traded and Adisseo works with industrial partnerships for
the production of specialties.

As always, safety and sustainability are key to our business. In order to guarantee a sustainable
growth model, we are keen to strike a perfect balance between economic and human development
and the preservation of our planet’s resources. Safety is the most important priority for Adisseo.
Thanks to innovative methods and constant awareness, all staff members are working together to
ensure an accident-free workplace “Zero Accidents”. Adisseo is also aiming for zero environmental
impact. Adisseo is pursuing its reduction policy for the impact of its activities on the environment
and has set ambitious new environmental objectives, i.e. Adisseo is committed to reducing our
greenhouse gas emissions by 20% as well as our water and energy consumptions per kilogram of
product over a ten-year period starting from 2015.

GHG EMISSIONS INTENSITY (T/T ALL PRODUCTS MANUFACTURING)
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ENERGY USE INTENSITY (GJ/T ALL PRODUCTS MANUFACTURING)

Target

WATER USE INTENSITY (M3/T ALL PRODUCTS MANUFACTURING)

Target

I1.  Major changes to the main assets of the company

O Applicable Not applicable
I11.  Core competitiveness analysis in the reporting period
\ Applicable [ Not applicable

During the reporting period, there had been no significant change in the Group’s core
competitiveness.

1. Global Industry Leader

Adisseo awareness is improving all over the word. Adisseo is seen as expert company in animal
nutrition thanks to its highly qualified teams and R&D research centers.

> Performance products
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Performance products include mainly methionine and vitamins. Consolidating its leadership on
methionine market is the first business-pillar of Adisseo.

Methionine

Methionine is one of the Adisseo’s main product categories. The complicated production processes
of chemical synthesis of methionine require significant expertise and initial capital investment. The
whole production process is regulated and supervised strictly from the prospective of environmental
protection and production safety. Therefore, only a few producers in the world are capable of
producing methionine safely, sustainably and in large scale. Adisseo is also one of the few global
methionine producers capable of producing methionine in both powder and liquid forms.

Adisseo has currently two platforms (Europe and Nanjing) and has decided in January 2018 to
launch the construction of Second Nanjing Plant (next to the existing platform):

e European platform

It is the historical platform, which is structured around four main plants: Les Roches plants is
the upstream unit where the first intermediate in the synthesis of methionine, MMP, is produced
before being supplied then converted to powder methionine in Roussillon and Commentry
plants (France) and to liquid methionine in Burgos plant (Spain).

To increase its liquid methionine production in Europe by 50 KT, the European platform
expansion project has been completed by the end of 2018 as planned and has provided additional
capacity to the market during 2019.

In parallel, the sustainable development project, “Liquid furnace for MMPS1”, which will allow
Adisseo to decrease by 25 to 50% its atmospheric environmental emissions (NOx, SOX, dust)
in intermediary product (“MMP”’) unit has been completed by the end of 2019.

Furthermore, Adisseo finalized the development of the - Rhodimet® A-Dry+, which is a brand-
new powder methionine product, based on the liquid methionine (“HMTBA”) technology
offering also a new product for the dairy market: Rumensmart.

The new Rhodimet® A-Dry+ production unit constructed in European platform expansion
project, has been built in Burgos (Spain). Designed to incorporate many aspects of sustainability,
the Burgos plant optimizes energy consumption (by recycling waste steam), reduces CO2
emissions and imposes the minimum possible level of environmental impact.

In 2020, in order to follow our growth in AT88, Adisseo launched a new European
debottlenecking project (in Les Roches plant and Burgos plant) to increase the AT88 production
in Burgos by 30 kT/year, which allows to address the continuously growing market and further

improve competitiveness.

¢ Nanjing platform
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In 2013, Adisseo established the Nanjing plant to firstly supply China market, which is the
world’s largest methionine consumption market. Adisseo is one of the first global company to
establish major production facilities to produce methionine in China. With its integrated
production process and world-class manufacturing capability, the Adisseo Nanjing plant has
become a worldwide leader in liquid methionine production both in production scale as well as
in low production cost. Adisseo is continuously improving its cost competitiveness thanks to its
fully integrated manufacturing platform, continuous improvement in the manufacturing process
thanks to the research and innovation efforts as well as continuously expanded capacity
expansion. The gradual increase of investment and production including debottlenecking,
enable Adisseo to seize the opportunities afforded by China’s rapidly growing methionine
demand, swiftly respond to the changes in the market and further enhance its competitiveness
and market position.

e Nanjing Platform- Second Nanjing Plant

To meet the continuously growing demand of customers and thus consolidate its leadership role,
the Board of Directors of Bluestar Adisseo Company has approved the construction of a new
liquid methionine plant with a capacity of 180 KT per year, on January 16, 2018. The new
facility locates in the Nanjing Jiangbei New Material Technology Park, adjacent to the existing
Adisseo plant in Nanjing. Embedded with some specific changes to production processes to
improve environmental performance objectives and to further reduce already world leading
production costs, the plant is expected to start in H2 2022. Adisseo is expecting great benefits
to be derived from the Second Nanjing Plant thanks notably to the important scale economy
effect arising from the synergy with the existing Nanjing plant.

Thanks notably to the Nanjing platform, although there was new capacity from both existing players
and newcomers, Adisseo managed to increase its market share from 24% to 27% from 2012 to 2017
stabilised since then in a context of continuously growing maket. Adisseo expects to keep its leading
position in the coming years and is pursuing its investment path, with projects such as the European
platform expansion and the Second Nanjing Plant.

Adisseo markets methionine under Rhodimet®. Adisseo is considered as the best at the "global
picture and global supply" for methionine in liquid form by key customers.

Adisseo is a key participant in each regional market across the world. Main competitors are Novus;
Evonik, Sumitomo, NHU and CUC.

Vitamins
Adisseo is also a major player in vitamins with full range of products, including A, B, D3, E and H.
Adisseo markets the vitamin portfolio under Microvit® which is recognized as a reliable and

qualitative range of vitamins by our customers as Adisseo select and guarantee through the Microvit
Certification System.
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Adisseo holds around 20% of Vitamin A production capacity in feed industry. Adisseo is operating
a Vitamin A plant and production has been maintained during 2020 without any disruption despite
COVID-19 crisis thanks to efficient safety measures to protect our employees. Adisseo buys raw
materials from different sources to avoid supply issues, including large chemical companies to
produce its Vitamin A. Production plant had not been impacted by any raw material supply issues.

Some major players in the Vitamin market experienced production difficulties in recent years. As a
result, in H1 2020, market has been very active for Vitamins and prices have been maintained at
high level compared to average historical levels with a strong demand. Since early Q3, demand has
been reduced due to over storage during H1 and almost all vitamin prices collapsed to historical low
level, except notably Vitamin A. Nevertheless, at the end of Q4, demand has been increasing again.

> Specialty products

Specialty products includes feed digestibility (enzymes), rumen-protected amino acids, animal
resilience/ health by nutrition (probiotic, butyrate, botanicals, organic selenium), palatants,
mycotoxin management, feed preservatives, aqua & new alternative protein, etc. Accelerating the
development of Specialty products is the second business-pillar of the Group. Adisseo has the
ambition to become one of the worldwide leaders of specialty additives in animal nutrition thanks
to the organic growth of its existing product range, the launch of new products and external
acquisitions.

1. Feed Digestibility (Enzymes)

Adisseo developed a leading position in the feed enzymes market. Enzymes improve digestibility
and efficiency of feed, which in turn reduces feed costs, raw material consumption (soya, corn...)
and nitrogen and phosphorus emissions. Consequently feed enzymes contribute strongly to a more
sustainable animal production. Feed enzymes market can be divided into different segments:
¢ Non-starch polysaccharide enzymes are digestive enzymes used in poultry and swine diets;
Rovabio® is a leading brand in the NSPases segment for more than 20 years, supported
with the Precise Nutrition Evaluation (PNEby Adisseo), a prediction services to evaluate
feedstuff quality and help our customers to formulate the feed in line with the animal needs;
e Phytase enzymes are used to break down phytate in poultry, swine and aqua diets to release
bound phosphorus.

Rovabio Advance®, a new Non-Starch Polysaccharide enzyme launched in 2015 continues its nice
career thanks an unmatched efficiency.

In 2019, Adisseo has launched Rovabio Advance Phy®, an innovative enzyme product covering the
needs of the two above mentioned categories. This product is being made available gradually in
liquid and powder form depending on regulatory approvals. There is a significant growth potential
for enzymes in all regions and Adisseo will be able to reinforce its leadership on the enzyme market
thanks to continuous innovation.

2. Rumen-protected amino-acids
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Based on the world's leading methionine technology, Adisseo has actively developed two rumen-
protected methionine: Smartamine® M and Metasmart®, which are recognized as the best protected
methionine for ruminants with excellent performance. These products improve milk composition as
well as overall production, reproduction and health of cows. Ultimately these products contribute to
a more sustainable milk production through enhanced cow longevity.

Adisseo is reinforcing its unique market positioning and leadership by:
e Consolidating its sales network in China, North America, South America, Europe, CIS and
MEA;

e Promoting two new products, complementary to the existing range: a new methionine
product, RumenSmart® (already launched in North America, Latin America and EU); the
other product is a rumen-protected Lysine, Smartamine® ML which benefits from the
unique coating technology that made the success of Smartamine® M (already
commercialized in North America and Latin America). These new products are reinforcing
Adisseo offering and its amino acids balancing nutritional program;

e Continuously investing in R&D to develop new products and new knowledge related to

cow nutrition and health.

3. Animal Resilience (Health by nutrition) including

1) Organic selenium

Since the launch in 2014 of Selisseo® (organic selenium), Adisseo became an important player in
this segment thanks to an innovative and patented product, supported by extensive R&D and
technical work.

Organic selenium helps to enhance reproduction of poultry and swine, improve livability in shrimp
and fish, and support production performance and health in challenging conditions (heat stress,
sanitary stress). Usage of organic selenium increases steadily in all geographies and species.

Adisseo keeps gaining market share, not only in the breeder segment but as well in other species
(broilers, layers, swine, aqua). Sales are growing steadily in the USA, the latest market where the

product has been launched.

2) Gut health products

Alterion probiotic is one of the solutions offered by Adisseo to help animal producers to reduce
antibiotic usage. Adimix sodium butyrate and Apex botanicals complement nicely Adisseo’s
offering. The recent acquisition of Framelco will reinforce further Adisseo’s position in the
promising and fast growing Health by Nutrition market segment.

R&D work is ongoing to develop more products and solutions that will help farmers to produce
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poultry, swine, fish and shrimps in a more sustainable way (reduced usage of antibiotics, animal
welfare).

4, Agqua & New Alternative Protein

Adisseo offers innovative nutritional and health solutions to sustain fish and shrimp farming in the
key markets. Aqua, especially in Asia, represents a great growth opportunity for Adisseo. Adisseo
reinforces steadily its field presence in Asia, Latin America as well as in new geographies as Middle
East and Africa in order to develop its sales.

The establishment of Calysseo, the joint venture with Calysta, to develop an innovative protein
business FeedKind® for the Aquaculture industry in China and Asia, could be a potential game-
changer in the aqua feed sector, which allows Adisseo to tap into a new sector: alternative protein
business with great potential.

5. Palatability
Palatability products stimulate feed intake and consequently support performance and health of
animals (swine, ruminant, horses). On top of swine market, the new segments (dairy cows and

calves) are being explored. Sales growth is as well driven by geographic expansion.

6. Mycotoxin management and Feed preservation

Global warming tends to favor development of fungi on the grains and consequently increases the
prevalence of mycotoxins in grains and feeds.

Feed preservation products inhibit the development of mold and bacterial pathogens in grains and
feeds, thus allowing better use of feed resources and limiting wastes. This product range includes
also antioxydants that prevent degradation of fat and thus protect the nutritional value of feed.

Mycotoxin management products alleviate the negative impact of mycotoxins on health,
reproduction and performance of poultry, swine, ruminant and aqua species.

2. Global Production and Sales Network

Adisseo has set up local supply chain systems operating in an efficient and highly responsive way
based on the distribution of its regional customers. Its main manufacturing network is spread over
Europe, USA and China. In the main regional markets, Adisseo associates to this network some toll-
manufacturers for specific products or operations. From those plants, it delivers its finished products
directly or indirectly to its customers in the world. It either ships direct to its customers or regional
warehouses.

On the Chinese market, for example, in order to ensure to all of the products safely delivered to
customers all over the country on time, Adisseo has established a multipurpose supply chain with a
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center distribution in Nanjing, combined with ten distribution warehousing centers national-wide
according to where and how much the customers are concentrated. All the same time, this
organization allows to Adisseo to export worldwide their products from China.

Adisseo also has a dedicated warehouse in Shanghai for traded products that are sourced in China,
grouped in this warehouse and shipped worldwide either to customers or to its regional warehouses.

The Adisseo sales team has regularly opened distribution subsidiaries or offices globally. Adisseo
will gradually establish and refine the local sales organizations according to the development of the
emerging economies. For example, Adisseo has set up sales subsidiaries in India in 2016, in
Malaysia in 2017; in 2018, a new one was opened in Dubai. In addition; with the integration of
Nutriad, the Group benefits from their subsidiaries in Italy, Spain, Poland, and Greece, further
developing the sales network. In early 2020, Adisseo established a new subsidiary in Turkey to
better provide our products and services to local market by our own team. In addition to Adisseo’s
own sales force, Adisseo has set up close long-term relationships with sales agents and distributors
around the world in order to better serve the local market and customers.

In 2018, Adisseo finalized the development of its e-commerce site through the e-platform of
ChemChina. The main benefits of this platform are to digitalize the ordering process and allowing
them to follow their complete ordering process, payment process as well as goods receipt process
online. Especially in the context of COVID-19 epidemic at the beginning of 2020, the digital
platform played an important role for Adisseo to effectively respond to the market and customer
demand. Adisseo has strengthened customer relationship and opened up new markets through the
e-commerce platform by providing customers with more accurate, timely, high-quality and
innovative services and will continue to improve the e-commerce platform and strive to maintain
the leading position in the industry.

Last but not least, since 2018, in addition to its Regional sales network, Adisseo has decided to
deploy a Global Key Account strategy to better manage their Global Key Customers (with
operations in different regions). Key account managers have been nominated for each account.

3. Specialized and Comprehensive Feed Solutions

Because of Adisseo’s brand awareness, consistent product quality, competitive prices and rich
product portfolio, most of its main customers purchase more than one kind of product. Adisseo has
a long and distinguished history in animal feed nutrition, an outstanding market position,
technological innovation and powerful R&D capabilities that allows to develop scientific programs
related to customer pain point.

Adisseo has integrated Nutriad’s product portfolio to offer new solution possibilities to its
customers. Recent acquisition of FRAmelco also reinforced our product offering. Solutions are
covering a large range of issues faced by farmers, feed millers and integrators including prevention
of nutritional loss in grains and feed during storage; reduction of antibiotic usage; improvement of
animal welfare (reduction of foot dermatitis incidence); reduction of feed cost; improvement of
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cows’ longevity etc.

In addition, dedicated customer programs and training sessions are organized to explore a total
approach for eg. mycotoxin contamination, gut health issues and preventive measurements for
antibiotic reduction and AGP (antibiotic growth promotor) ban in husbandry.

To further improve customer preference and differentiate from competition, Innov’l@b is
continuously scouting disruptive technologies, products and services to improve efficiency,
sustainability and animal wellbeing at customer level.

4. Unparalleled Market Explorer and Pioneer

Adisseo has continuously expanded its business to successfully seize the opportunities presented by
the growth in demand for protein and animal feed additives in emerging economies. With population
growth, growth in income per capita and changes in diet in emerging economies, a greater demand
for animal proteins exists. Adisseo’s products enhance the metabolism and health of the animals
and increase the efficiency in animal husbandry. The growth in population and per capita income
and the need for higher efficiency in using land and water resources have created bright prospects
for Adisseo’s core products.

To fulfill its mission which consists in feeding the planet in a high-quality, affordable, safe and
sustainable way, Adisseo strives to keep a leading position on methionine market (first business-
pillar of Adisseo’s strategy) and to bring new solutions by accelerating the development of Specialty
products (second business-pillar).

Methionine

Adisseo is actively preparing future development by combining extensions and debottlenecking of
existing production facilities, while, at the same time, improving their reliability, performance and
environmental compliance:

e Adisseo secures sourcing for strategic raw materials. In 2016, Adisseo integrates sulfur
melting activity of Sobegi in European platform;

e Adisseo increases its production capacities in both Europe and China plants with above-
mentioned projects (debottlenecking projects in China, European platform expansion, and
A-Dry+ project);

e Adisseo conducts each year new surveys and initiates new projects to reduce the
environmental impact of its activities: high level of environmental investments maintained
in past several years, such as new electrostatic filter to reduce dust in fumes and a
wastewater pre-treatment plant in Nanjing, new furnace to maximize energy recovery on a
MMP (intermediary product in the synthesis of methionine) production unit, investment of
a new wastewater treatment unit at Commentry which will be put into use in 2021.

The project of construction of a new liquid methionine plant in Nanjing is a key step to implement

the “two-business-pillar” strategy and important action to consolidate leadership role in methionine
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industry.

Specialties

Adisseo reinforces its core businesses and diversifies its portfolio in high growth segments by
developing strategic partnerships, innovative products and external acquisition. Main industry
drivers include antibiotics replacement, yield improvement, health by nutrition, etc. with target
to build a complete, tailor-made feed specialties solution offering using the following key criterias
to select the best development opportunities:

e technology (added value, ‘solutions’ to client’s needs, growth & profitability)

e access to market

e services to be provided (digitalization)

e species dimension (Poultry, Swine, Ruminants, Aqua)

5. Strong Research and Innovation Capabilities

Adisseo’s Research & Innovation programs are organized around the following 4 key domains
(Environment and Biosecurity, Raw material and nutrition, Microbiota and gut balance and Protein
quality) supported by an innovative stream of new technologies (chemistry, biotechnology and
additives formulation).

To run all R&I programs, Adisseo has 10 R&I centers worldwide which represent true engines of
its development. Adisseo’s R&I teams work closely with the strategic marketing, Methionine,
Specialties and Vitamins SBUs, as well as Innov’L@b (internal structure dedicated to disruptive
technologies, through starting up ventures and external technology scouting) and production and
engineering departments, to align the objectives of product/service development with its general
business objectives. The recent acceleration of the Adisseo R&I Center in China has been
formalized through the selection of the future new R&lI site in Nanjing city. This new facility should
be operational by mid-2021. This laboratory will not only be at the forefront of the group’s strategy
for the Chinese market, but will also be part of the global R&I set up, taking in charge the
development of some key global technologies.

In particular, the Innov’L@b (created during 2017) seeks, selects and develops innovative disruptive
solutions to provide potential solutions to the long term challenges.

Furthermore, Adisseo cooperates with a number of international laboratories, universities and
research institutions, strengthens its bonds with the scientific community, encourages the passion
for innovation, and attracts technical talents by sponsoring R&I projects on the different
topics/challenges. After partnerships officially started with the Sichuan University in Chengdu on
swine nutritional research, with the University of Arkansas in Fayetteville (US) on poultry
nutritional research, with the James Cook University in Singapore on aquaculture nutritional
research, 2 new long term partnerships have been formalized: one with the University of Wisconsin
on ruminant research, and one with INRAe in France on specific critical global nutritional topics.

The new aquaculture Research & Innovation is now up and running. Priorities have been given to
the development of Adisseo aquaculture business and to support the new Adisseo-Calysta joint
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venture on alternative proteins (Single Cell Proteins). In the meantime, starting from its French
experimental farm, Adisseo is fully engaged in the development of new data management
techniques to run its experimental farms.

Along with the nutritional competencies, Adisseo remains an industry pioneer through its own
prominent Research and Innovation capabilities since the release of powder methionine in 1945.
Adisseo is one of the first companies in the world to synthesize methionine and vertically integrate
its upstream and downstream production processes, one of the first companies to develop rumen-
protected methionine for the ruminant market and is one of the first companies to develop the coated
Vitamin A product. Adisseo was the first company to launch a high concentrated Vitamin A (1
million unit/g), which became the new market standard.

There are currently several major research projects under development, concerning all of Adisseo’s
major products: methionine, enzymes, probiotics, vitamins, anti-mycotoxin, palatability and also
rumen-protected products as well as other new specialty products.

From 2014 onwards, Adisseo launched one new product every year: Selisseo®, a specialty product
based on selenium in 2014, and Rovabio Advance®, a new Non-Starch Polysaccharide enzyme, in
2015 and Alterion®, a new probiotic, in 2016. In 2017, Adisseo developed Rhodimet® A-Dry+, a
new powder methionine (its EU authorization has been obtained in early 2019). In 2018, Adisseo
has launched a new protected methionine: RumenSmart® in North America, complementary to the
existing range and in 2019 Smartamine ML and Rovabio Advance Phy were introduced to the
market.

6. Scientific and Competitive Cost Operational Structure

Adisseo has vertically integrated its upstream and downstream production processes in methionine
production. Its methionine production extends to the production of propylene, sulfur and other such
basic materials, ensuring a stable and reliable supply for the hazardous intermediates in methionine
production. These intermediates mainly include methanol, MMP, hydrogen sulfide, hydrogen
cyanide, among others. These materials have limited suppliers in the public market and the
production is not integrated. Through the production of these intermediates, Adisseo is able to
monitor the product quality at each production step, and appropriately lower the production costs
and become even more competitive at the same time.

7. Experienced Management Team with Rich Industry Experience

The Adisseo management team has over 10 years of industry and management experience in animal
feed additives and international company management in average. Adisseo’s management team has
focused on effectively integrating and allocating Adisseo’s global business and resources.
Additionally, at Adisseo, the commitment of its people is a key performance indicator alongside
safety and financial results. Adisseo has built employee development and incentive programs, which
provides internal drive for sustainable growth.
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In the context of COVID-19 epidemic, Adisseo has confirmed the priorities were to protect its
employees and guarantee business continuity to serve its customers worldwide and feed the planet.

Adisseo is also welcoming a new Executive committee member of Adisseo Group, Mr Gary Wang
as the deputy general manager of Bluestar Adisseo Company, (the proposal has been deliberated
and passed by 12" board meeting) to lead Adisseo China strategy, and is investing in technical
expertise development through the creation of a Sales academy and a Research & Innovation
academy.
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Section4  Discussion and Analysis of the Operation

I.  Discussion and Analysis of the Operation

Adisseo’s businesses focus on research, development, production and sale of feed additives for
animal nutrition. Its main products are classified within 3 categories of products: Performance
products, Specialty products, and Other Products for other animal feed additives.

Its performance, financial position and future are affected by the global macro economy. The global
macro economy has experienced slowing down in 2020 with rising trade barriers, increasing
commercial and geopolitical tensions and now further weighted with COVID-19 impact. However,
significant disparity exists in different regions: for developed countries, economics declined due to
low productivity growth and ageing demographics and for developing countries, strong growth
performances tampered by COVID-19 in 2020. Trade imbalances, exchange rate fluctuations and
the new norm formed from COVID-19 also increase the uncertainties. The China/Asian Afrian
Swine Fever crisis has significantly impacted the Chinese meat sector. The recovery of swine
business is on-going. It has shown that the shortfall in pork supply is yet to be fully recovered and
it is expected that the demand drivers will continue to sustain in the long run despite all challenges
mentioned above although there will be big uncertainties due to COVID-19.

Adisseo as a key player in the food value chain, has high resilience in facing with those uncertainties,
which can be proved by the stable profit generation in the past 10+ years.

Adisseo faces competition from large and well-known companies with strong financial positions as
well as competition from other companies in the regional or local markets. Chinese Newcomers
(CUC / NHU) have started their new units during the years 2016-2017. Almost all historical players
(Sumitomo, Evonik, Adisseo) have communicated about new facilities to come during the period
2019-2023 with Novus announced the cancellation of new expansion in 2019. CJ is advancing with
their objective to diversify towards more competitive raw material sources, as its production process
is partially independent from petroleum based raw materials. In 2021, there could be some new
capacities coming into market from Chinese players and also some existing capacities to be adjusted
for some historical players.

Adisseo has taken steps to improve its competitiveness, including tightening cost control, improving
production technologies, increasing its production capacity, providing value-added services and
enriching product portfolio:

e The European platform expansion project successfully increased 50 KT the production
capacity of the European plants by adding a new complete production line in downstream
unit (Burgos) and in upstream unit (Les Roches), and some adjustments in existing
intermediate products units. ;

e  The new powder methionine product, Rhodimet® A-dry, which is developed based on the
liquid methionine (“HMTBA”) technology, offering the benefits of this molecule to
customers whose manufacturing process does not allow the use of liquid form of
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methionine, will further support Adisseo’s position as a leading methionine supplier,
offering the full-range of methionine sources valuable for feed producers and meeting their
needs;
Nanjing plant expansion project finalized smoothly in early 2019 enables Adisseo to
increase its production capacity to 170KT per year and to improve further its manufacturing
efficiency;
The new 180KT liquid methionine plant in Nanjing is progressing. Upon completion, the
new plant will enable Adisseo to satisfy ever-increasing customer needs as well as to
improve cost efficiency. Adisseo is taking all actions to meet and anticipate new
environmental regulations; Despite COVID-19 situation, the project is well back on track
with majority piping and civil work completed and main imported equipment delivered to
the site.
CAPEX expenditure
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Specialty products are under active development as a second-business-pillar to enhance
animal performance and health. The Company sees great growth potential in Specialty
products and actively explores innovative products. The full integration of Nutriad into
Adisseo allows a high complement to existing product range, the addressed species, and
the target markets and also enables Adisseo to offer an integrated solution and to provide
more value to customers.After completion of the Research facility lab in Sinagpore,
Adisseo has formed a joint-venture company called Calysseo together with Calysta, a US-
based technology firm that has developed a proprietary Single Cell Protein and its
innovative associated manufacturing process, in which Adisseo took a minority stake, in
early March 2020 with the intention to develop this business opportunity on an exclusive
basis in Asia. The first target of this joint-venture will be the construction of a
manufacturing facility in China to commence production around late 2022. Its ground-
breaking ceremony was organized on 18th December 2020, a milestone in the delivery of
a disruptive technology that can benefit China and Southeast Asia’s aquaculture market as
early as 2022.
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e  “In science, we trust” mindset is deeply rooted in Adisseo. Innovation is the heritage and a
key competitive edge for Adisseo, both for the optimization of the processes of performance
products (methionine, Vitamin A) as well as the development of new customer driven
solutions for specialty products.

- 2020 has been dedicated to feed the pipeline of new solutions on one side and the focus
on key step-change technologies for the methionine process on the other side.

- During COVID-19 period, more efforts have been spent on the optimization of R&I
organization with 5 pillars identified to implement our strategy, which are Producing
Tomorrow, Experimenting Tomorrow, Influencing Tomorrow, Winning Together and
Aiming 4 Efficiency.

e To complement the “internal” technologies and solutions developments, Innov’L@b
(Adisseo open-innovation structure) is pursuing its investments in new venture through
AVF fund. In 2020, AVF has completed 3 new investments:

- ViroVet, a Belgian company which pioneers in developing novel and innovative
vaccines based on a unique proprietary technology platform;

- Novobind Livestock Therapeutics Inc. a Canadian animal health company using a
proven biologics platform to develop precision biologics (NBXs) which are
antimicrobial applications against bacteria, viruses and parasites in animals.

- AnimAb, another Belgium based company which is currently focused on the
development of new antibodies targeting enterotoxigenic E.coli in pigs.

Through participation in AgVentures 11 fund managed by SP Ventures, globally recognized

for its specialization in Agfood tech, Adisseo extended its innovation capacity to Latin

America.

2020 results

In (100 million) Yuan

Operating revenue 119.10 111.35 7.0%
Net profit attributable to shareholders 13.52 9.92 36.2%
Net profit attributable to the shareholders of the

Company after deduction of non-recurring 13.72 8.97 52.9%

profit or losses

Basic earnings per share (Yuan/ share) 0.50 0.37 36.2%

In the context of the COVID-19 pandemic, safety is and will remain Adisseo’s first priority while
ensuring business continuity the second. Adisseo achieved best-ever yearly safety TRIR result in
2020 at 0.40, a significant improvement compared to 0.71 in 2019.

In a most challenging macro-environment in 2020, Adisseo realized sustainable growth in both
operating revenue at CN'Y'11.9 billion (+7%) and gross profit at CNY4.47 billion (+18%), thanks to
continued volume growth in liquid methionine, solid contributions from vitamins, strong double-
digit revenue growth in specialties.

The gross profit margin was up from 34% to 37.5% thanks to decreased raw material prices, positive
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impacts from volume increase and strong reliability of plant production, as well as proactive margin
management.

Regarding the methionine business, liquid methionine achieved a +14% volume growth in Q4 2020
vs Q4 2019.

Nanjing plant achieved its production record in Q4 2020, and the new 180KT liquid methionine
plant (BANC2 project) is well on track with major piping and civil work completed and main
imported equipment delivered on site.

The debottlenecking of European plant (+30KT) is being implemented on schedule.

On Vitamins, thanks to the reliable production and supply, Adisseo realized strong double-digit
volume growth in Vitamin A and E and fully benefited from solid market prices in 2020.

The specialty business achieved a robust double-digit growth in FY2020 vs FY2019 in both revenue
(+16%) and gross profit (+15%) despite difficulties to visit customers to promote specialty business
especially with regard to our new products. The growth was mainly attributed to strong results in the
dairy business (+38%) and Aqua business (+31%) as well as other specialties such as Health by
Nutrition, etc.

Competitiveness enhancement program allowed to deliver significant savings of more than Euro 30
million..

2021 outlook

o Safety is Adisseo first priority while ensuring business continuity the second. In
2021, it will pursue its zero accident objective and further improve its safety
performance;

e Sustainable development and environment are also a key priority for Adisseo. The
development and implementation of action plans for each entity of the Group to
reduce environmental impacts (notably waste discharge, water consumption and
air quality) are in progress;

e Business development

o In an environment where volatility and uncertainty will still prevail,
Adisseo is confident and committed to ensuring the safety of its staff, to
reinforce its business continuity and to keep investing in sustainable
growth.

Key drivers for performance and profitable growth will be:
= Continued volume growth in liquid methionine
= 